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Lords Mobile with solid revenue contribution and longevity 

Effective cost control measures 

 

2022 Annual Financial Highlights and 2023 Business Update of IGG Inc: 

 

➢ The global economy, still reeling from the Russia-Ukraine War, Covid-
19 pandemic, inflation pressures and a tightening of monetary policy 
by the United States and Europe, was facing a recession risk and 
reduced household purchasing power in 2022. Revenue for the global 
games market declined for the first time in the industry’s history1. IGG’s 
revenue declined 24% year-on-year to HK$4.59 billion in 2022 as a 
result of these unfavourable circumstances. In spite of challenges, 
“Lords Mobile”, IGG’s flagship game, continued to generate stable 
average monthly gross billings of HK$330 million for the Group seven 
years after its launch.  
 

➢ Despite the Group’s continuous efforts in cost-saving, IGG’s core 
game business recorded a net loss2 of nearly HK$180 million due to 
the impact of macroeconomic factors on revenue. As for investments, 
the Group recognized impairment provisions and fair value loss, and 
recorded a loss on investments2 of nearly HK$330 million due to the 
decline in valuation and operating results of investee companies hit by 
the market downturn and the slowdown in game approvals in China. 
As a result, the Group recorded a net loss of approximately HK$500 
million in 2022. 
 

➢ Entering into 2023, the Group continues to control costs with strong 
crisis awareness amid a gloomy and uncertain global economic 
outlook. IGG will continue to optimize resources and improve operating 

 
1 Source: 2022 Global Games Market Report from Newzoo, November 2022. 

2 Net profit/loss for core game business: net profit/loss excluding gain or loss on investments. Gain or loss on investments: including 

(1) fair value change and gain/loss on disposal of other financial assets, and dividend income; and (2) share of results of associates 

and joint ventures, impairment loss on interest in associates and joint ventures and gain/loss on disposal and deemed disposal of 

associates and joint ventures.  
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efficiency. Meanwhile, the Group will continue with promotional 
initiatives for “Lords Mobile”, “Doomsday: Last Survivors” and “Viking 
Rise” to drive revenue growth. The Group expects its profitability to be 
under pressure in the first half of 2023 due to increased marketing 
budgets for new games with growth potential.  

 

 

 

(28 March 2023 – Hong Kong) IGG Inc (“IGG” or “the Group”, stock code: 
799.HK), a leading global developer and publisher of mobile games, is pleased 
to announce the audited consolidated financial results of the Group for the year 
ended 31 December 2022. 
 
The global economy was facing an increasing risk of recession with reduced 
household purchasing power, shaped by the Russia-Ukraine War, persistent 
global inflationary pressures, tighter U.S. and Europe monetary policy, and the 
Covid-19 pandemic. Under these unfavourable circumstances, the global 
games market dropped for the first time in history and the Group’s revenue 
declined 24% year-on-year to HK$4.59 billion in 2022. During the year, revenue 
generated from markets in Asia, North America and Europe accounted for 38%, 
31% and 24%, respectively, of the Group’s total revenue.  
 
Facing challenges, the Group applied stringent cost control measures to trim 
R&D and administrative expenses in the second half of 2022 by 23% and 16%, 
respectively, half-on-half. Despite the continuous cost-saving efforts, IGG’s 
core game business recorded a net loss of nearly HK$180 million due to the 
impact of macroeconomic factors on revenue. For investments, the Group 
leveraged investment gains generated in previous years to strategically invest 
in internet gaming companies. Investment and partnership models include 
outsourced game development and licensing deals that will enrich the Group’s 
game portfolio and strengthen its competitiveness. Affected by the industry 
downturn and the slowdown in game approvals in China in 2022, the Group 
recognized impairment provisions and fair value loss, and recorded a loss on 
investments of nearly HK$330 million due to the decline in valuation and 
operating results of investee companies. As a result, the Group recorded a net 
loss of approximately HK$500 million in 2022. As of 31 December 2022, the 
Group’s mobile games were available in 23 different languages worldwide, with 
nearly 1.5 billion users in total and over 35 million monthly active users (“MAU”)3 
across more than 200 countries and regions. As of 2022, the Group has been 
listed as one of the “Top 52 Publishers” globally by data.ai for eight consecutive 
years. 
 
“Lords Mobile”, IGG’s blockbuster title with innovative features, is the Group’s 
first cross-platform, multi-language, real-time game designed for global gamers. 
The game has been well-received by gamers since its launch in 2016 and 
continues to generate stable revenue for the Group. As of 31 December 2022, 
it has amassed 600 million registered users worldwide and has 11 million MAU. 
Adhering to our “Player First” philosophy, the Group organized “Developer 
Feedback” and “Creator Turf” events to grow its global gamer community. In 

 
3 The Group’s users and MAU include users of mobile games and apps.  
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addition, “Lords Mobile” collaborated with the Kunsthistorisches Museum in 
Vienna, Austria, and SmileyWorld, to increase brand awareness and extend the 
game’s longevity. “Lords Mobile” was also awarded the “GTA2022 – Best Long-
Term Operation Game” by Game Teahouse.  
 
IGG’s first narrative dress-up game “Time Princess” was released in 2020. On 
top of the frequent release of new interactive stories since its debut, the game 
has seen tie-ups with the Kunsthistorisches Museum in Vienna, Austria and 
Xi’an Museum in China for collaborative events. In 2022, “Time Princess” 
collaborated with the Louvre Museum in Paris, France, the first time the Louvre 
has ever partnered with a mobile game, giving players a new gaming, cultural 
and aesthetic experience.  
 
“Viking Rise”, a new strategy game with a unique blend of Norse mythology, 
personalized territory and naval combat, is gaining popularity since its launch 
at the end of 2022. In terms of new games, a diverse line-up of new titles, 
including strategy games, an idle game, and massively multiplayer online role-
playing games, are scheduled for launch in 2023.  
 
Entering into 2023, the Group will continue to optimize resources and control 
costs with strong crisis awareness amid a gloomy and uncertain global 
economic outlook. Led by new R&D teams in Shanghai and Chengdu that were 
established in 2021, and resource optimization throughout 2022, IGG has 
enhanced its game development teams and R&D capabilities. In terms of 
artificial intelligence-generated content (AIGC) technology, we keep pace with 
the technological development trend, and actively explore the application of 
artificial intelligence in our game products to maximize AIGC advantages and 
save costs. The Group will continue to pursue its strategy of long-term 
operations to extend Lords Mobile’s longevity and generate stable revenue 
contribution. At the same time, the Group will promote “Doomsday: Last 
Survivors” and “Viking Rise” to drive revenue growth. The Group expects its 
profitability to be under pressure in the first half of 2023 due to increased 
marketing budgets for new games with growth potential. 
 
Embracing the corporate spirit of “Innovators at Work, Gamers at Heart”, the 
Group will continue to strengthen its global R&D and operation teams, to 
overcome challenges in creating innovative yet timeless games. 
 
 
 
 
 
 
 
 

– END – 
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About IGG Inc 

Established in 2006, IGG Inc is a leading global mobile games developer and 

operator with headquarters in Singapore and local offices in the United States, 

China, Canada, Japan, South Korea, Thailand, the Philippines, Indonesia, 

Brazil, Türkiye, Italy and Spain. IGG offers multi-language and multifarious 

games to users around the world. The Group has established long-term 

partnerships with over 100 business partners, including global platforms, 

advertising channels, and vendors such as Apple, Google and Meta. IGG’s 

most popular games include “Lords Mobile”, “Castle Clash”, “Time Princess” 

and “Doomsday: Last Survivors”. 


